Advertising self-management courses and training professionals

As regards advertising, I think there is now general agreement that self-management should be promoted as an essential element of support for people with long-term disabling conditions. Self-management courses/programmes should therefore be provided as an integral part of the system of care and support, and not as separate entities.   Many condition-specific voluntary organisations (eg Arthritis Care, MS Society Scotland) and other bodies (e.g. the Homeopathic Hospital and the charity Your Choice) provide such courses and programmes, and all patients with long-term conditions should be made aware of their existence and how to access them. People with long-term disabling conditions (and their families/carers) need to be made aware of the existence of self-management courses and opportunities at (or even before) the time of diagnosis, and at critical times thereafter. This should be a core responsibility of the NHS – in hospital out-patient departments, wards and general practice. The people who are likely to benefit need to be targeted directly:  putting advertisements in newspapers and elsewhere for the general public may pick up a few ‘stray’ individuals who have ‘slipped through the net’,  but will never pick up the great majority who need help.

I think that is also generally agreed that Professionals (doctors, specialist nurses and therapists) need to understand much more fully what self-management is about, and that it complements what they do rather than being in any way a threat. Acceptance of self-managements requires a cultures change amongst professionals, and this requires discussion and training. The British Medical Association has published two key policy documents on self-care (see reports section). These classify self-care in two categories: non clinical (personal development etc), and clinical (e.g. informing patients about medicines: helping them to understand test results and to use diagnostic aids).
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